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New Communication
Flow Study

1980-20051980 2005
Twelve traditional media & Internet
Focus on minutes
Focus on household/per day metrics
Track transition of communication to 
digital domain
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New Communication
Flow Study

1. Television (Broadcast, Cable, Satellite)
2. Radio (Broadcast, Satellite)
3. Newspaper
4. Books
5. Magazinesg
6. Theatrical Motion Picture

New Communication
Flow Study

7. Recordings (Records, Cassettes, CD)
8. Video (VCR, DVD, DVR)
9. Portable Audio 
10. Video Games
11. Postal (First Class Mail, Direct Mail)( , )
12. Telephone (Wireline, Cellular, IM)
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Data Sources
• Nielsen
• Arbitron
• Consumer Electronics Association
• Robinson Time Budget Studies
• US Census Bureau
• Ball State Media Studies
• Veronis Suhler StevensonVeronis Suhler Stevenson
• Pew Internet Project
• Motion Picture Association of America

Data Sources
• US Postal Service
• Magazine Publishers of America
• National Cable and Telecommunications 

Association
• Newspaper Association of America
• R. R. Bowker
• Recording Industry Association of America• Recording Industry Association of America
• University of Southern California
• Federal Communications Commission
• CTIA The Wireless Association
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Newspaper Supply and Demand
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Growth of the Internet
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Media Supply to Home in Minutes Per Day
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Radio & TV Supply Per Household
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Media Supply to Home in Minutes Per Day
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Total Media Supply to Home 
in Minutes Per Day
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Total Media Consumed in Home 
in Minutes Per Day
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in Minutes Per Day
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Bottom Line of 
Communication Flow Analysis

M di b dMedia abundance
1960 supply-demand ratio = 98
2005 supply-demand ratio = 20,943
Not yet including multiple ‘channels’ of 
Internet based text and videoInternet-based text and video
Abundance fundamentally changes media 
choice dynamics


