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use the internet for online purchases

43



James Alleman                                                                     University of Colorado 

Conclusions

UWIA Valued at $9.1 B 
Penetration: 15 million + HHs
Differences in WTP v. 
non-WTP 
Growth in BB likely to lead to 
a larger market for UWIA

44



James Alleman                                                                     University of Colorado 

Conclusions

UWIA Valued at $9.1 B 
Penetration: 15 million + HHs
Differences in WTP v. 
non-WTP 
Growth in BB likely to lead to 
a larger market for UWIA
As BB penetration increases, 
interest in UWIA should increase

45



James Alleman                                                                     University of Colorado 

Agenda

Overview/Background
Methodology
Results/Comparisons
Conclusions

46



James Alleman                                                                     University of Colorado 

Overview/Background

Future demand for wireless 
broadband:
Devices, 
Speed, &
Applications? 

Willingness-to-pay (WTP)?
Is broadband a substitute or a 
complement?

47



James Alleman                                                                     University of Colorado 

Overview/Background

Future demand for wireless 
broadband:
Willingness-to-pay (WTP)?
Importance of speed
What is the WTP for speed?  
Does WBB change the competitive 
landscape?

48


